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A Study on Advertising of ShinHan-minbo

eBeom-Seok Seo’

Professor, Department of Advertising & public Relations, Semyung University

1 1 combined the Gonglib-shinbo and the Daedong-gongbo.
Shinhan-minbo 9 9909

This newspaper is a Korean-American newspaper that
published on February 10, 1909.

Shinhan-minbo was hope for Korean-American community and played an important role
of an independent movement.

We analysis the advertising type and expression of Shinhan-minbo. The advertising makes
up 16.7 percent and the 84.8 percent of the advertising focuses on the last page. 20.4
percent of the advertising type in the newspaper is help-wanted advertising and 14.4% of
the advertising is book advertising.

There are Hyanghongnu's advertising and National Recovery Council's advertising every
day.

Next, the analysis of the advertising expression is that there is 'Confession’ in the bottom
of the advertising as well as the headline of the advertising is 'advertising’, 'special
advertising', 'the opening Advertising' and so on. The advertising copies are written in
Korean, Chinese and English. There also are two illustrated advertising that used a picture
and a cartoon.

Shinhan-minbo reflects difficult social situations of Korean-American community.

Keywords: Shinhan-minbo, Advertising type, Advertising expression, Newspaper advertising
*(sbs 909@naver.com)
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