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ABSTRACT

Although social enterprises still have a small impact on the overall economy, they are becoming an
alternative to solving various social problems. This study investigated the conditions under which social
enterprise products lead to consumer purchase and repurchase through comparison with general
enterprise products. In Study 1, we examined how purchase intentions differ when general companies
and social enterprises sell original products or copycats. The results of Study 1 showed that copycat sales
by general companies and social enterprises lowered perceived fairness and had a negative impact on
quality perception, but purchase intention was lowered only in general companies. Unlike general
businesses, social enterprises have a moral license, so even if they sell copycats, purchase intention does
not decrease. In Study 2, we looked at whether there was a difference in purchase intention when social
enterprises manufactured copycats rather than simply selling them, and when they sold them at a high
price. There was no difference in sales and manufacturing, but in the case of high prices, perceived
corporate legitimacy and purchase intention for social enterprises decreased. In particular, consumers
with a favorable attitude toward social enterprises perceived corporate legitimacy as low, which
mediated the effect of high price on purchase intention. In Study 3, we investigated how consumers react
to product failures by social enterprises compared to by general companies, and classified product
failures into quality failures and eco-friendly failures. Overall, reactions to product failures in general
companies appeared to be more negative. Consumers who highly perceive corporate legitimacy had
lower purchase intentions towards eco-friendly failures in the case of general companies, while their
purchase intentions were lowered towards quality failures in the case of social enterprises. It was found
that moral license applies to failures of social enterprises’ good attributes, but not to failures of quality.

Finally, the implications and limitations of the above results were discussed.
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II. OIEH HiH

1. AlRIH 71 MIE FoHol ¥Eks DIxl=
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7Ixo]eH(Sheth, Newman, & Gross, 1991). ©]g]zl
¥} WEA(2019)2 Sheth et al.(1991)2] 571 71X
£ AT ARA AE V7R 2dR TS TS
AlreiRitt. 7154 7S F4 7153 7H¢k 7H 7]
T4 7R E AR (Sweeney & Soutar, 2001),
AlFo] 54 A3 Heke AdAIFI =M ARl /F el A
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314, 842, FAXA 77 AA 7149 Algel o
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AR BAg Ao R FAehaA A3} - AR
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Emerson, Wachowicz, & Chun, 2000). o]& A}3]
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T U, 2021). AFEES ARlo] AlglH o R
v ek AHE ohe i e AREeE Holy] 915t
of AR 719 AlFS g o, gl
Wilo] B BF3olEd ApsiAo] & AEUdTE E
A= #IgE Tl ALSA 71]de] Al tigk ol
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S ek A= 7PEA Q1 384 (indirect reciprocity)
o sl¥gtHKolm, 2008: Molm, 2010). &H|ARk=
AEA 710 AlEs TalteEA ARS Y] FH okt Al
= HFetha Azs] diielnt. id] ofd KA &
glido] AHE7] flelire AkslA 7ol gk A=)
(credibility) o] 2 ofoF e (Mofulu, Pan, & Li,
2016). A=7F FHA 3L ARl A 71} o2 A 9] A o]
A HH =g e ol

o,
Ky
=
o
2
e
N
MN
tlo
ofj
J
ﬁ
N
|
N
Q,
=2
e
i
_>,i
_Or

F 7] 89le] 9 vl Ao ek, 2]
A7k A 7193t deht DAL A Rl
o Qi Alslst 87 ol $A1E AT

9ol o 71593 AL BA A% A}%—;——a— CSR

AR 7190l ChSH ATSH Q|| ofcimix] FhsStrt? 65

ARt}



YeRItH Einwiller, Lis, Ruppel, & Sen, 2019).
7190l LA8E Al =4 AFRES CSR 710l &
SE 1 YA Brhe w2l 7190 FEAQ] s 2t
Al =31 vl (betrayal) ST =719 7] 2e] 4]
A wolA|3 FA A 22 71]del vitisle 3
o7t ol Ao ® UYL Yoon, Gurhan-
Canli®t Schwarz(2006)¢] A7elAE CSR 2F°l
719 olm|Ao] TAA FEFe nx]7] fix= CSR
DEe] F71ol ek 221 218 (perceived sincerity)
o] 8% A& T HAFAUTH LRAES 7]l
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= AREA 71de] A AlES AlZsAY Buljshs
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ZZR3], 2017: Amar, Ariely, Carmon, & Yang,
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% A Wk ool o] WUrle g nAA e
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sit]ebe AFEES alld AlFe] AlgelA 335k 74
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20 F N AES A BrkekesE sisich B A
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F(LH 719 vs. ARRIA 7193 AlF R (F2F vs.
7H)A) o whet Tl eol] 2to] 7} Veh=A] SobE s
2 gt a3 o] 59 AFelM= FEld AlET Ak
2 7199] 719 Al Fel =84 W7} ojuls o]
2 733 384 (perceived fairness)2 AAstaL 7]
A 7R wE AlF B7Fe PR 730] vl
2 Bt

B AFdME AR 384 Hat] A2E =94
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2 719 ® 59 1o shuol7]d) i 7199 =
g2 719 A= 7ol o=el F3E mA 4 dvkar
Hokm(A7S, olsHl, 2014), ¥xF3 71942 735
Az FAANARE Apol7t = = 71l Al S5t
ATHChen & Huddleston, 2016). Z28]al 7]1& A+
AAH AF ol Tl el vX= S BA
37730 miziehe RS 7122 F7HAQ1 izl #Ql
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At 7HAR Adsiel A 3809 4 a9E
7 Ao AT (U710 BE AT
npA R FolellA] A7 T4 (perceived fairness)
< F= 71 343 Au) 2 dofiel 85t Ao
ol FoIFlTH(el, Ay, v, 2013; g, 1996:
Bolton, Warlop, & Alba, 2003; Wirtz & Mattila,
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735 F=2 T oo mX|= Gl AFEJaL, AH]

s
me
H
oft
i

2
T
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Fokehe Aoz XiW'é}?iE‘r. REERGESCE D
g 71gdel That e 2AR (AR D8-S F

o golQIEe] A8S §

Aof| AT 9

B elQlel tigk Ak <l
S A AAEI

e WA 23e)d AR
AlE AL, G A7 AlEel tiet FEE o
v owg Wusta F7} A gatlch. A% ot
A Bl g 30~40th <4 2007 (30th 100
. 40th 1007, ve] B3t 38.7A41) oI AtH(EA} 713k
20239 59 25%~30%). 7]1& A+olA 30~40Ul
ojAdo] Al3l4 7|gel FH AMAEo® Haud 9l

A

FE): b SR

o=

+=d(Hibbert et al., 2005: #&f&, w24, 2020),
At ARl AR 7199 Al =EH U= 7t
Aol 2 iH]X% oz 2AE sk Aol 5]

) Zloleh Azide] ol5S e 972 A

£ ol

T Y= i EEFoR ou|xpds) ARSI
W(AF AR ek Blo|tl/RtEA] 4 Aol 4 oJgfo]
o wkg Zlelot/ml- =2 otk Tl wAlo] v
Aolt/&=E Zlelt}y; Cronbach's @ =.94; Spears &
Singh, 2004), 747 3/d< 1358 (0] &2 AT Al
oA gl AdAekaL vk =23], #X1g], 2017),

A2t F4L2 3R (FH] Froitt, =

=
xS

N

PN
A2 o]

3] 2001; Dodds, Monroe, & Grewal, 1991),
719 A 288 (o] 719/4114 7]
A doll= #ofHA] ekt o] 7199/4H]
Aol A F7g3lth: Cronbach's a =
o]zl 2014: Suchman, 1995)< At
s Algjstae 7H A== 4
dEsisit virete® Ha g
© AA 719/A1% B el o
o JaF= mA F U BeR sl AT HE
27171 SAsf Ak 719 AlF
S sl BAIY7F?: Johnson & Rapp, 2010)2.

24993 A 719 2o ARt

g4

.

rlg

o
}.d

(32 A 719

o

f

N

Za}

olo] Y

4

=]

T =S Fehale] S W il
D 2ot ol B4 (ANOVA) 23 f o=

Q(F(1, 196) = 4.56, p<.05)3 A& +%
(F(1, 196) = 6.86, p = .01)9] FHEI/} BF e

sidnh. dxF 7 =M = 4.57)7F 7B (M =

3.99)Ht} =3kar, LRk 7|4 (M = 4.04) H} Ak)A
19 (M = 4.51)¢] AFel 3t vl 2)=7} =30t
% olstA] easttt. Lwt 7149
253 7HRe] Tl e frefm|jt 2jel 7t
H(p<.05) AKB1A 719e] 735 AlF F3ol o

rlr

71

N

Ak vQ_X]—,.Q_

o}, #4do] ¥& wkslt}; Cronbach's @ =.96: B2, g} ] o|%of] xjo]7F VERA] gkt kAl ARSA
(F 1) =7 giole| W (EZHA}
Ut 7| AlEIE 71
YUxE e AXE 7|y
Tof el= 4.48(1.41) 3.61(1.83) 4.65(1.40) 4.37(1.55)
X2tz 22 5.33(1.17) 3.82(1.68) 5.24(1.19) 4.31(1.47)
43 33y 4.62(1.34) 3.18(1.85) 5.00(1.13) 3.84(1.56)
TEN I SHM 4.23(0.92) 3.92(1.39) 4.47(1.03) 4.53(1.48)
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7199 A% =94 |
st 9=
Helo},
FAe] A5 AF
= 38.26, p(.001) Y¥xFe] 4
Ao FAM = 4.07) B} =2
3 374e 714

8 &7} JER A1 )
Frr} ) o)) oA o Aew

FrEe] FEA frefsled (F(1, 196)
M = 5.28)°] 7}
Aoz A7h=|Qict.
F(F(1, 196) = 6.08, p<.05)
7 AF FH(F(1, 196) = 38.00, p(.001)] F&
Wt B sttt duk 719(M = 3.90) Eo} A2
2 719(M = 4.42)°] AR F4730] FA AA=AL,
FHZA(M = 3.51) Bt 92F(M = 4.81)9 44 &
78730] A Azt =94 1Y 8L 719 3
o] FEIt FelBIaL(F(1, 196) = 5.99, p<.05),
A 719 (M = 4.08) Bt} ARS1A 7]19(M = 4.50)°]
= YR,

Thaell= gt 7199 A8 71]de] €
S sk dl 9IS vXE 8905 9 BAE A
7 H7] 918 Hayes(2013)¢] PROCESS #41& 24|
3l%itt. PROCESSTE @oluv th5- w7l (mediation)
mdoa] 2- D PHEE FHE Y 24
(moderation) Z&lol|A] o]9] = AR Ao 2Rge] <F
e BN golal] HT B RopllA] AMEEE
A Tt} Hgk REXEY WS AMSSI &
AR F2E St B Ao B4 Al 50003
RE~ERDS S19aL, 95% AF Fe Hauslsidh
ANOVA #4 23 71 383 AF /3 Bt
go] BE WleA felsiAl VbRl &7lel A&

& .©
A, 71 e 2ANQeR 4] ¥a

%E3} 71990

Al

W19, X0 AR F1Y, X! A/
A, Xot FRAAEA AR, (2R DI (E 2>ow

rE

Hol AE/719
ﬁzg _-_;g/Ho]

Ofﬂoﬂ upe} A 344l deA]a

A2l FEFE A (B = 55),
F4 A Zto] fl =(B = 58***)of JTFS m|X|=
T4 w7l 29 (serial mediation model, Model 6)
ol frejgk o= yehitt X9 A4 3848 71+
ZHEG oRATHB = 38%) A zte 27}
o|mollM = felgh Wbt Itk Xook Xa& 7Ie 2K
o A T4 X B = -1.44"** X5 B = -.78"%)
I A7E F4Xer B = -.72", X350 B = -.59%)¢]
stolA]an, ol &) A% Xsvk frolshAl Eokxith
(Xo: B = 41, X3: B = .70"). AF/719 F&e]
T ool mAle A3 By FI8ItHOmnibus
test: F (3, 194) = 3.71, p<.05). w24 w722
o] 7y A=l 1 A (E ) 2ok X2 K &
b BT felohA] eigkar, Xoot Xe' I 3t B
T relsele.

AT 1¢] Ak 7199 f32 ABgle] ZIAL B
= AS- AR Aol A AdE 1, A A%
Sl e ¥ 5 glek deht 2wt s1gds 2 Al
71%ie] A Befske A o) olwe wolds
2 5 glok 719 Kol vk el thgt o <=
7h ohEA| Uehte A ARE Z199e) Al gl
gl £ WS T o B 5 gt A 7]
ol AL Bl o] B
ol Bata v o= w7 yehdoh =94 7
A T ]3]

g7l AF/71 3l

o ﬁzg 2 2 %

(o) [¢) =

St A1 71909 Aol ti@ Pl o)

ARt}

AR 7190l ChSH ATSH Q|| ofcimix] FhsStrt? 69



g 1) =4 o2 (Model 6)

2% ZEHM) - b Xzt ZE(My)
X, .38™ i‘f :?g
Xo: —1.44" o — 5" frlou 58
Xa: —.78"
Xit .11
Xoi .41
JI2/HE 28X SR b ol oY)
(E 2) ME/~1Y Reo] Fol o|=5 MYsk= A 22 (Cl 95%)
#Hol Coefficient(SE) t-value LLCI ULCI
el 2 Y
A 4.62(.21) 21.97%* 4.20 5.04
Xq (HZZ/ALIE7 () .38(.30) 1.27 -.21 .97
Xo (F |28/ et |9d) *+* ~1.44(.30) -4.83*** -2.03 -.85
Xa (7 F[ZH/A |57 |2) ** -.78(.30) -2.62* -1.37 -.19
R=.43, R?=.19, F(3, 196)=14.84, p{.001
Zauiol: x[zkEl ZE (M)
Az 2.79(.30) 9.43*** 2.21 3.37
X1 (AEZ/ABIE7|2) -.30(.23) -1.30 -.74 15
Xo (F |2/ e k7| 2d) ** -.72(.24) -3.00** -1.19 -.25
Xa(F 2/ ALEIR7 ) -.59(.23) -2.55* -1.04 -.13
8 ZEH (M) 55(.05) 10.17%** A4 .66
R=.68, R’=.46, F(4, 195)=41.66, p{.001
Z2uiol: Faf o] (Y)
A .06(.35) 18 -.62 75
Xq (HZZ/ALBIE7 () 11(.22) 51 -.32 55
Xo (F 1|2t/ 2B E7|2d) A41(.24) 1.75 -.05 .88
><3(7PEI%H/A+QIX*7|°*>** .70(.23) 3.12% 26 1.15
2% ZEM (M) .29(.06) 4,50 16 42
x|zt ZE (M) .58(.07) 8.30*** 44 71

R=.74, R?=.54, F(5, 194)=46.10, p{.001

*p< .05, **p< .01, **p{.001
(E 3) MZE/7|1Y o] Foff o|=of o|xl= 2+

X*)M1*>Y X*’Mz*)Y X*)M1*>M2*>Y

Boot Boot Boot Boot Boot Boot Boot Boot Boot
gel | Effect  “op La ulc | Effeet st [l ula | Bffeet s [la uLcl
X, 11 08 03 30 | 17 12 42 07 12 .08 -.03 29
X 42 18 -81  -14 | -41 19 -84  -08 | -46 4 -76 -2
X ~23 11 -48 -04 | -34 14 -2 -08 | -25 11 -48  -06
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=
o

=

A FgAQ Fg WE7? AT 10A e
AZES AHgSR] Az} ohd dnf Adgko = A8k
=, 7k AR 71900l 7S A3 AlxeiA Al
= AoZ AASHE Azt gk A7 Yoon(2013)
2 AF] ek v Aol FHAQ A4S 2H|Ake]
FE 2Edol wah AlzARel FujAtel] tigk A9 #A<)
o] @& HolFl a1, Carvalho, Muralidharan®}
Bapuji(2015) & &H[A= BAlTALRL A Z2AP} BHE
785 AFel FAZE d W AZALNA AL ANE
= BT od AFEL 7] AlzAte} 2
Atell ek B7pt 2k 52 AAE o] A 2
ANe 7S Az 75 Tl ool Aol vhEr
U=A] Bazp ah, Als] A 7]9)e] Aileke AlE A
H|27h HHths §284 Q12jo] 7]l (o] A, HiRl4r,
2021) 7H4o] LRt AlFET v)& wf ol o wef JgF
= XA A Loz} gt

2

¢
fr

}b]'_

o
2
32

T 3

<]

V. ei7t 2
1. i

MM} AlE EIIRE
A 71940] ARAL Az Befels 27} AE
7H2 (3090 ol Tlsto] F13(2mel) & SR w7k 27
(501 & Z72 2A}sle] AT 19] A 7190 7}

IAE 3vHdel] sk 20 (7] 27) 2 Blwsksd

i

€

4) =N

FHl

RPNt

o AFEE A7 19] 7R FAAT ALE ST
AT 13} v R Lol 212 s, e

¢l sid 30~40th <44 1007 (30tH 539, 40tH 47

g, tel "t 39.240) o] Frkslsivh(zAL 713E: 2023
d 649 149~16%). 4d3 d9<S 25 At ==
2ld Aol WA AAE L, AF e FEE Y
= | o=F Bmska S} Aol "ok

£3 B0l

AT 13 L W1 H=E ARgsIsith Tl o=
© 371 & (Cronbach's @ =.97), A4 44L& 1%
g, A7E F4L& 3% (Cronbach's @ =.96), A7t
H =94 719 F3E 223 Cronbach's @ =.91)
o= St ARRIA 71gel tidt Hles 183e=
Sk, onapEst A=l vl o =F Ale]ekar
B 74 H=E ARSIl

2.

7} 22 Wglel] sl 370 231 Hlwshs ALY
(ANOVA) & AAJsIsie. Fehd B2 (& 4yl Al
stk 24 Ay, ol omnk 2 wikle] 70518
tHF(2, 147) = 541, p<.01). % ¥lwE H¥,
wH 2A(M = 3.34)°] 7% 23 (M = 4.37)3%

Az ZA(M = 3.98) 1 o) &=} felah sl
AHp( .05). A% 2l o) elr} | 2R
o Yo7l Felg Aol ehiA) gisieh

s

7= x71(Ehop) FEE= =2

o o= 4.37(1.5b) 3.98(1.57) 3.34(1.64)
PP S| 4.3101.47) 4.15(1.3b) 4.06(1.29)
4 33d 3.84(1.56) 3.66(1.47) 3.84(1.56)
TEN 7Y S 4.53(1.48) 4.11(1.32) 3.94(1.23)

ARSIE 7|ofof| TS MO o|X|= ofC|MX| Ztssirt? [ ]
=1 =} = O

ARt}



3N A 25 719lFlo] AAE o] A 2bE FH ot A
3ol e Atel7h veh A skt =94 71 A
e 21 Hglo] A e ® fFelsiivH (2, 147)
= 2.54, p = .08). ¥ ¥|wE BH, w4 =1
(M = 3.94)°] 712 =1(M = 4.53)Et} =94 7]
A Aol FrelatAl Skt (p.05).

204 vl 235 B9, AREA 7199 7ie]
o} A Zol] A= REE-] Xfol7} VEhAA] AT
7% F7FR AF 7H0] wole A =94 714
T e nE YolxE AL
a7HA 2319 ) oot "ol
3787d] wizlisk=A] Bl flal 71 2100 1714
Z(1)E EPucleor T vl =g FEHHle
2 o] Hayes(2013)2] PROCESS #4< 133151
th B4 Al 5,0008] FEAEHES SITE AREA
719l g Blert 24 B35 HoleA] Br] S8 5
7t=2 F4eta, 1 Ax 2dE vyl = (moderated
mediation model, Model 7)¢] index’} -.34% <]
A tHBootSE .16, BootLLCI -.65, BootULCI
-.01, <I# 2) #a1).

(3 b) alete] AkElA 719 gk Bl 231 Wl

o] 43 2B = -.50™) Fde B, AEA 7Y

gro] 1H Faloll A= Ak A 7]]iol ek Bi=rt 5o
A wigk a7pzo] ool mR|e FA Jgo]
FrolstAl Uergth(effect = -.91, BootSE .40,
BootLLLCI ~1.57, BootULCI -.004). ©|&3 Az=
AEA 710l 249 BEE 7R e &Mt

Q3|8 7 g Fgzog wheehs Hojsr)

72 obiE] 943 February 2024

A 29] A= ARRE 71]de] 7R AlFel et =
g2 W7} Az} dvl 2o wlel depxx] gont
b 20 O Aot wollE Holgd AT
1elX= ARA 71990] 7HAe e of AR 344
o] YA AAE e 7o oke Foblou kg
M ABIA 719 Al Ba 59490 HES
7HAL e AHlAREe] =94 719 FdS B A
Fslar o]zle] Ff o|=E Y5 2o g Uit o]
AREIA ZIholghe HEeR w2 7S AFshe
o] AAg 714 ko] opdS & HoFrt
AT 204 7H BEAEE SHT B o ANt AL
A 7190l MEeR AF 7Hd 7Fas FUkeh
Aol 38 frta A A4EJaL o] o]-frE =Y A
d AES R T ot wopie 7hs/do]
Aek. 7H 338 anjate] Fulle] YEFe viAlE
£ @aQlojth(eo]xg, 1996: Bolton et al., 2003:
Xia et al., 2004). 71& AFA AA 7] 34
skA] @dvtal A= EA] AA Ao B Aol et
o Z x| = g=r). HZ Hu¥ Sipils, Alavi,
Edinger Schons, Miiller & Habel(2022)2] A=
7199 CSRE&°| 7F4 3%/ (price fairness)el
7S = 7HE Qe FA e g wk-gakA vbE
< B3R 71999 CSREE dal slejgoz
Hhgahs AHRbe] A% 23818 old CSR F3(CSR
halo)°] §lo1 744 &4l that 7t E skA| gol 7+
2 Qe uigk R BaE AA JERT £ A
T Hetox] By ALS|A 71l gk =94 77}
7H4 37736l tigk 71 E =olAw o]d 7|7t S5
7] gomx Fufl oyt "olil Zew Helt
AT 13} 29] Aaks Ak 7190l 7S A%

N

fr

po)



(O 2) =&E =2 (Model 7)

AlEA 7|dol| chEt
BH=(W)

XW: — 50" 1.84

= (X)

B8

712 vs. 1)

(E by 72 =t Wi z=7dof Foff o= 8 dYsk= =&

-.63"

Tl o|=(Y)

o= =(Cl 95%)

ol Coefficient(SE) t-value LLCI uLcCl
F&el Z5A J(Qd MEM(V)
o= J11(1.42) .08 -2.68 2.90
ZAX)* 1.84(.83) 2.21* 19 3.49
AEIA Z]edof| et B (W) " 1.05(.29) 3.68%* A7 1.63
XAW** -.50(.18) -2.75** - .87 -.14
R=.44, R?=.19, F(3, 96)=7.48, p{.001
FL5Eel ol 2/=(Y)
A 1.92(.64) 2.97* .64 3.19
EX4 (000 -.63(.27) -2.37* -1.16 -.10
A 7Y FeMv) .68(.10) 7.06%** .49 .87
R=.64, R?=.40, F(2, 97)=32.76, p{.001
Test of highest order unconditional interaction
MSALE R wislzt F df1 df2
XAW** .06 7.56"* 1 96
ZH ol glof e of|F 21(X) 2l conditional effects
AbElA 7| dof| Chst Bz Effect(SE) t LLCI ULCI
Mean-1SD .32(.36) 91 -.39 1.04
Mean -.18(.27) -.66 =72 .36
Mean+1SD -1.19(.41) -2.89** -2.01 -.37
*p(.05, **p<.01, **p(.001
At et A tsixe =94 Hs]7} sk Rt V. o4 3
2l lalnE, B3 X184 7196 52149 B
2 /M3 gl anlAke 294 I FRAS WA A JIgdel Adrbssb] Saide 2dtel ATt S
Zete P owrt Wolde HelFEnh Tt AL gtk B ATdNE A8lA Z1glel hig =eA Wert

3174 71949 AlF ol F AFo] Aofshs 75 AT
= Lol 27?7 AT 3ellM e ASl1A 7199 Al A
el el =52 Ws)7h dehdeA] dop ) it

olo]uF Ao

Fl

ol 97 FFe A olur] glal o) F EAo]

= 0} o
E'l——l-/—\—%x] (o

7S5k ol vixE o] 9= A

FEO R o) AR 71]ie] ZHel] Tk ATl 2

AEIE| 7|90l o

oF At QK| =

filyd)

oftimx| Fpseirty 73



=7h oA Bt sdeh, 71E ATl ARl
AES] Pl Aol 4, 7MgH] Fol G vl
A& BolFglor} o5 AL F2 MEEALR of ol
AL, D 719] AES el o) =g 2%

Ae FAUTHEHER €], 2020: oA, A, 2020:

X
(o]
2

rlo

2,

o

o,

o

flo

=
=2

2,

"

o,

Y

-0,

ol

o0t

tlo
=)

o 2 7S e AEE A HAS o ATl
nAE G dut 7149 vlade = ALl A 719

N £54 Wal7} ojtl7ix] 7FedA| Hazt 819

=
719 2 (LRt 719 vs. AEIA 719) < Aol S3(F
A vs. 32| 2x2 @A A= YA, =

Atk AEFS AT 1, 291 FL3H R3tetse] 719
AN FASFAE ARSI dub]d/A]A 7o) Al
Z, dfjske 7HAS el ARggletl, Ztiet 2
2] AZANE fraetannt Tl gyt ol F4o|
TR Gokthe Alve] o (F4 ) ek 2 of
e IAA GEria siA d7|9/AkE1E 7
o 2R FAS T ot ehao] 3 At A%
W7ol e adEZE]daE 2 87]5 AR
alo] A2 AEQ FIFAEY B o] Avke A
< W AR AU (8 A9 5 AlAlska A

1
[
0.
0,
it

JEEE
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Tl 2AS BEQITh AT 1, 209} A 2 A
F7ARe gl og 30~40t <14 2007 (30tH
1227, 40t 789, vo] 31t 38.1A41) o] ATHEA} 7]
7 20239 9¢ 1¥9~54). Al dEE 2= 3t
A} 232 Aol WA AAE, d Rk AlE
_o/]

of gt HEE ¢ & vl o|=F Husta F71 4

=

&3 ol

O
-
p=h
1o
k1
rir
w
=
M
o
@)
=
S
o
o)
(@)
=N
wn
[

Il
O
o
o
o

ZRE AR 7190l gt B=E 1R eR S5t
Sk B Z2ddlA 71 AE ARSIl A12E #4
S8k &kar, F7HE A2 w43t (perceived
betrayal) & 3%¥d o2 SHATH e St A4
ol Ett, v viklBdre =4l = 71del YelAl
AALE g 2 e =7)o] £t} Cronbach’s a =
.95 AR H35, 2012). CSR %52 ah= 71l
CSR 7155 $53k4] %sha sdvhs w2l 7I5dol o
23S =AY AR Bl 71l #8490 BEE 3t
Al H= 2 ot mjAlE wxInkaL ob, AjH| 2
At 7199 vlEe]A gt vialte Th etk
71 Al 7128l A SR AES, g3,
2012; B8], o149, 2019: Einwiller et al., 2019).
omapds} xRl Tl SEE Alsta BT TH A=

£ A1gsit

x

rlo

2, gt

o) SIS Egle] 29 Wele] 270 HE (E 6)



(& 6) = wielo| Hi(#EHAD
gt 71¢d AEIE 71¢
=2 Eled =2 i
A=of o= 3.68(1.68) 2.99(1.33) 3.565(1.56) 3.85(1.30)
4y 38 4.24(1.32) 3.62(1.41) 4.2001.77) 3.98(1.35)
o 1Y 38y 4.15(0.88) 3.40(1.14) 4.30(1.22) 4.15(1.08)
X|2HEl izt 4.17(1.33) 4.65(1.51) 3.37(1.41) 3.78(1.16)

A (ANOVA) A2 )] oAM=
As) &9 ARt fostdch(F(,
196) = 5.67, p{.05). 37t vl A¥} Ayt 7]]io|
21873 Aol Z7i0] F4 Avl) 2HHEG Al o=
7F frefstA Al vebdtH(p(.05). Ak 7199] 73
Asf EAol| W xfol7} vehtA] ekt 7]
o] FEIE= A Z FelsiEd], |
o] FA A =(M = 3.34)7F AKBlE 71
(M = 3.70) ¥o} SHA| JeRGTH (1, 196) = 3.04,
p = .083). 74 ¥%9& Al Ede] TR 7o
S8 (F(1, 196) = 4.06, p<.05), ¥4 A)(M =
4.22)H0} 3187 Asf(M = 3.80)Y vl A Aol
A (F(1,
196) = 8.55, p<.01)3 A= £A(F(1, 196) =
8.55, p(.01)9] FHEI} BT frefsisitt. Aksl4 7]
A(M = 4.23) 2} 9t /1 (M = 3.78)2] =94

ok 7

Stk Az =94 71 28792 71

719 87870l Wk, 4 A3 (M = 4.23) 5} 3
g Al (M = 3.78)2 W W3t} F W] ezt
[

AR = fFrefsii=tl(F(1, 196) = 4.50, p =
.053), &Rt 7|FelMt F2 A (M = 4.15) 9 W&
73 AW (M = 3.40) el =94 71 -/l F
&k 2pol7F YTt (p .05). A48 wjalzd=
o FHIF 25 Felsisint. ARl 719 (M = 3.58)
Hoh duk 719(M = 4.41)°l thg wjalzdo] o =7
eI (F(1, 196) = 18.81, p<.001), ¥4 4=
(M = 3.77)Er} 127 A3 (M = 4.22)°] gk ul

% wlel

27to] o A UeRTH(F(1, 196) = 5.40, p(.05).

theelle Asfigh dnt 71943 Aksl A 719de] AEES
ATeskes H 9= viAE 29ls AW ET] 96
Hayes(2013)2] PROCESS #41= AAIsIsith. ANOVA
w4 AR A /3 719 1R Aol felst
of A o] A7l 2w nAE FFE 71 7R
o] 2Msle RYE 7[R0 ThE Wle] Skl =
d 8IS AR 57 HeE A (F4: 0,
40 1), T Wl AT =2 £

I =97 7 S

[

mN

ExVs
=

oL
o

z__l

o

°
K
2

A=}
RN

N

& o
RS

BN
{lioA

S

my
&
N
do
ol
g
o

Ex

model, Model 3)°] FJsiitt. (18 3)3 (E 1=
o Asl 719, 71 72,
ARGl FrelshAl Ueldth(B = .85%). 11 e
A 719 A= =4 A4E o
(Mean + 1SD) X18%d Asj7} ) =5
T Ut (effect = -.83). B Al3]4 71949
oJaix|= gskort 719 A= =A A4
o 4 Ayt 7 SJE=E BEs = F Arheffect =

62, p = .053).

o
B 2
i,

s

29 (moderated moderation

i
jines

=84 719 4ol A
=

Ak 714l el =4

=0

Py

=5

AT 39 Ak AlE A7 AR Z19ES ARt 7]
Holl dutaom RyH S 713e Holer) A2

2 71uet Qut 71ge) AT} o=, =5A AY 2

ARt}
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(a3 3) === =2 (Model 3)
W oA 719 FEM)
TEA T "M (W) XMW: .85*
4.94*
MW: —1.41"
A FH(X) Y
(=2l vs, 212) Pt > Aol 2= (Y)
XM: -2.80
(F 7) Ao R0 mE ATl o5 Mishk= =&E =FHZH(Cl 95%)
ikl Coefficient(SE) t-value LLCI ULCI
Z&uol: KFol o=(Y)
Sa -7.41(4.12) -1.80 -15.53 71
Ao FHOO* 4.77(2.38) 2.00* .06 9.47
719 FHM)* 4.94(2.46) 2.01% .08 9.80
XxM -2.80(1.48) -1.89 -5.71 12
Ty T HeEtH (W) 2.98(.98) 3.04** 1.04 4.92
XW* -1.41(.59) -2.40% -2.56 -.25
MxW* -1.41(.58) -2.45% -2.55 =27
XxMx\W* 85(.36) 2.39% .15 1.65
R=.51, R?=.26, F(7, 192)=9.70, p{.001
Test of highest order unconditional interaction
AESE = R? Hslzt F df1 df2
XXMXW* .02 5.71* 1 192
=& ol glof e oflF wiele| conditional effects
71 =7 TEN T Mety Effect(SE) t LLCI ULCI
Mean-1SD .29(.37) .80 -.43 1.01
et 7| Mean -.27(.28) -.95 -.82 .29
Mean+1SD -.83(.41) -2.00* -1.64 -.01
Mean-1SD .04(.38) .1 =72 .80
AEIA 7| Mean .33(.27) 1.23 -.20 .86
Mean+1SD .62(.32) 1.94 -.01 1.25
*p{.05, **p{.01, **p{.001
7do] gropxlar A Z2pd viale A Vet Lyt HjLlge] oA Whg-2 VR 5= B 4 ith
7ol &3k £491 28 At v =57 7Y 2dE 2 3y B A At 7199 A5 2 &
Ads A AAsta wjilds A w7aA] Al 491 21873 Agfol el =94 71y FddS =A 2
olwr} Wolgg BeiFe], Wl AlBld v1gde) A% F 2 o 7ol olwr) ek, AIA Z1e] A% 0
o] Asjebd ATl wrt WolA ) AT el e ik 491 F ool e} =2A 719 F
sl AR 8730 =94 719 F3Ado] "olA A = A A7 wf) ] oo} golxlnt, o] Avs
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&3

W 7194} A1) F1de] AE Aol Uiz 28]
go] sl Jeptn], 2184 719e] A9 A &4
287 Asjel tirle 84 Walv} Qojue £

Aol e 284 52 HelE

mo

e

Vi. Sei=9

B A7e Fhe] A5 Fste] A4 71Si0] 7S
Az, FufsiAY ALS]A Z|golgte B R VFaS
FIr] 7HAE A s u, ol & F-o] W
PR 2AY 3 Rdo] 2 AES Ax, Fd ) &
H|zke] Rhgo] dnk 7143} vl (AT 1, 3)3te] o
Ueh A ARl A7 1eME Lt 7o) 9=
Fol ofd 7S dlehs A-f- Tl o =rt frolet
Al HARAT Ak A 7oAl s Tl oert HolA]A]
ookt gk 71]e] £33 dgle] TS st
© A5 AR T8I FAE A7) oA ARSH
1901 7HIAE sl A5 7ol o7t Eobsinh
= AEIA 71sde] 71 sl Af =94 |
&7} doldg Holet) A 2004 AkE]A 719
7R el Az 21, wHE S Blasisisd)], d
S} Az Ztolle T ool 2tolr YehA] @ wE
A, 2L v ) =7 "olAH ALS1A 719
o sl 3222l HEE /1 s AARELSFE 1
_\:,L

7ol =EA 719 Fe

==

N

[}

o) Sk ol Ao ek, AF 39141 7}

Aol e F 719 Aol Aol ool Afol7h H=
silout X7 Ash Al At 719 AlF] AT 2l=

B doAE AE & & AT ARA 7IEn Rt

WE =84 Welt 2 549 87 dfol] thal
e 4 sl dlalle 284 ges
gz

VAE A AR A5 AEA 7
T2 L 9 ARES 293 7Y FeA A7t
ol A7l o]wrt "ot AlEA 719ie] A1A
oS 183
A A Q1A A P ARSI EAE Fstar
Aths Aol =94 wa|z 2}-gale] At 7]Gel tial]
M FAH oz el 7 Az g, 318
Afel] thel] FHH o2 REgeHA] e o H]lrh

2 A7Me B 38 =84 Y A
TRE3le] ST ARl AFl 2H1E go] A1F
A T A A AskR=A] 1
AL, FAE 710l 2 S wEo] Sl 71ge] vl&e
0] Uof] PoJalx] a1 BE BAA FHsITt A
Z1l=A1E Stk A7t 3482 71 Aztelvg
Auz 49, 719 2F Al 53 o] o] el A8
=w, ggnjc} WAl Folol vl A7} Gt
k. o5 Bo], Al 719 7F Ae F-sA A
71 2R (A 354) i, A, A5AE 3
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