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ABSTRACT

In this study, we focused on the attitude factors of salespeople, which have important significance at the
management level of all companies at a time when competition between companies intensifies.
Specifically, based on the importance of B2B sales and the macro-level implications of related research,
the impact of their orientation related to sales activities on sales performance and the moderating effect
of career in this impact relationship were analyzed for B2B salespeople. As a result of the study, learning
orientation, relationship orientation, and performance orientation that make up the orientation of B2B
salespeople all acted as positive influencers on their sales performance, and their careers showed a
significant moderating effect on the influence relationship. Based on the above research results, this
researcher presented implications such as the creation of a learning culture within the organization, the

introduction of a job rotation and job stretch system for highly experienced B2B salespeople.
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21471 e+ AR Aldiet 2 vk 719 3ke] AA A Fatdvhes dAI7F ok, A& dolgh ARile] ek
o] AglslAtt. ol w9yl teksla SHtEA] getela dAlE= i, 7 52 ShkEA
el 719S EeiaL e L4t ojdTks Adolst AABkaL Yol WEkE k= /19 Hx F shol
Al W8] witeltt. o]l A3 SellA FFAE (=Tt g8 2007)
Tajatell Al 2PEAQ] AH| 25 AlFeb] e =85S B AR efml R Agde 14, W, e S 291
oo} 3, 53] dHF&Ee] FAlol HE AldellAe= Al BAGEE on)gitt. wA" A Rofelxlo] A
v~ AlgAket et 1te] 714 BAle] §4], 28]a 7199] A&7bsdt BA-HE FRE 5 e T
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o] Fds] FesHMEE. ASE, olEd 2020). X ZAA, 14 ehwa FAY] Pgol JTF
53], dhAre] 9 E8Ee ditkr 7oA 4 = "R vl Feg =4 aclo|thH(Fishbein &
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tl-&stn] wAzle] #AE PAstar RIS WAL & T2 vRA 2% Fx 55 Uehlle A A g
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EAole} & 4 Qe Aol AHA] d3gE nx]7]d & 2HQ] TokllA] RIS AgH e ek B o]
A FHH o= 8oke AL VI At FolRed, Iule] 2 ATES AT EA I AP
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olo], o|gk, ZdE, A (2022) FhAre] A 2| &:81= A ge]7]ol (Fishbein & Ajzen 1975) 2lH]
2 ghfg)go] zt uAR A FAE WA= & A, AFUACIA 2B, 284 s PEI o] 5
= AL, AR Fobg (2022) 2 AL Aok 71922 Zia oA o PH Q1Y) SR
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stz wlad ol ARF ASshe 54 Bolrks 4
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(E 1) ATChARte] 7125 =4 (N=300)
B = HIE
T 54 e E) (@) %)
g EE 174 58.0
o4y 126 42.0
20cH 28 9.3
—_— 30cH 105 35.0
40cH 98 32.7
50CH ofat 69 23.0
=2 Ap g 256 85.0
4
Jies A=A 7| 33 11.0
2 |/z=7 |12 7 2.3
7|Et 5 1.7
T7 | MK}/ B A 46 15.3
2E5/7E 50 16.7
B2B MFolF/mfM 28 9.3
e MsteZ 31 10.3
AE 44 14.7
MH|AY S J|E} 101 33.7
34 ojgt 76 25.3
34-64 56 18.7
EENERS
5A-104 76 25.3
104 ofat 92 30.7
Al 300 100
AR, S Age e B Sol Aol Ag
s, 7lEE F5 9§ SARS sl she
7NQ1e] elxjgt 22 Holeiitt. £ AllAE= B2B
AR 7HQ19] sy #gdS- =93l7] 9lsle] Button,
Mathieu & Zajac(1996)°] 7etek A =2 = I
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AAQA d& & 73V} Fesit, Ye olel ds &
e W heel B sl m vhe-g ek, e
AZE 2E Wi S Fokiith, o] #Poz 74
#o # 03_?011*1% A HA=E 2|AEL 54 (1
A ulg- oheh, 54: vl Jch o Brlekglon
A7ew 5@5(2013)4 He) Ao e o A
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AT =7 F 67 Bz A, U o 9Y
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ul-- 1) o 2 grisiglon, N G AlRert 1B
JLEA] edSiTt,
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FAet 2214 gefsidth. £ AolAlE B2B YA
deo] A A& S43H7] 218 Ganesnan(1994) 9]
A7 el tigt HeE ket #E8](1999)2
3 =75 285l aie =
Qo FAE] glon B Afdre Y TIES
B2B dsirtee] #xom gste] ZF vel dsiel Sl
o] 9E2 FHake 2 o] gl &=eol Eth, 5
% aAze] 717 Al A A= U] g Fel)
Tgo] F ok, ‘mAEe] YA A& FulelrE
Aat=® WAE ks Holrh 5o o Wik
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Rt 2 B Aol A= JhArde] 4] BHE A
2lo] ek Bafut o] /g irt S|Atel] A gk H3E|
Z2PA 7 olalgint. Aiela GdAt
Aol FHe FHARA A dig e BEdE 5%
31t B2B GAkle] d9d#E S5 S8l 71e
o] JgARde] Aot =2 Bg Rt A(Singh
2000; Jaramillo, Mulki & Marshall 2005) 5% 3+
wsle] Aol BA7 S J9AEE Bk §

B3 N=E Beelct Y At vdagion 74

g 2ye J=E

=2 =

k

Bkt
o]glel] ¥ AFolA= B2B GAAAe] 7]EA 9l o

4
BRI B4 viclow Az} e, 2ads

QIR

ek 7Y R o 7AE 7K BEAES A
o= ]

3. X=X

¥ ATAME AFH0E £ 300%e] REEE 7}
22 B0 BAAZ20% SPSS 26.08 243
et ge ARAE At

A, A7 Al 71RA 54S stetel] SAsto]

=R Aldeislth. =4, A7 =7 B 2 4l
B3-S ATt olu, B AelA AT A5

dut 247} 3ke] tRRAR]] QIR EAIE HEE A
o= A, g4 818X (Exploratory Factor
Analysis)= Ald¥sle] A7 =70 Bl HSsIsith.
oo}, A =7 AlEdE WA AlE|= Alg<l ZFH
3l 43K Cronbach's )& AFEsld st AlA,
2 Ao Fo Wl 1t dAdle Hd, F5HA 5

71& A getslr] Ysle] Pearson?] AR 2

w2 57l wheh g Aelrt SheAE HSEl
Aste] 2t SHAL -5

way Anova) % ARSHSOEA Scheffe 4= A1
Silth. Ao s 2 dTte) 7HdE A6l $lsto]
A Apo] BAeM FZ AT QS U
AAA v A 3RS Aldsliit ol e
ATEHAM e BAA freld A FrelgE pC.05
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(E 2) &8 2ol oigt =l Q0174 Znt

= cEHS(=H) AT HEE2X| Cronbach's ¢ A2MA=(CR) EAFEET(AVE)
LOT 0.826
LO2 0.794 0.065
N Lo3 0.764 0.062
it o eTr oot 0.856 0.858 0.603
LO7 0.710 0.058
Lo8 0.658 0.062
oiof ROT 0.794
i 2 ROz 0.840 0.089 0.822 0.826 0.628
e RO3 0.679 0.072 ' ' '
RO4 0.635 0.080
PO1 0.782
PO2 0.742 0.078
Aot
e PO3 0.705 0.068 0.725 0.805 0.657
PO4 0.695 0.057
PO5 0.690 0.065
PF1 0.892
PF2 0.847 0.047
olotMn} PF3 0.842 0.046 0.788 0.812 0.698
PF4 0.815 0.043
PF5 0.798 0.038
Model Fit Statistics: Chi Square(df=369)=583.547(p<.001), NFI=0.917, RFI=0.899, TLI=0.912, CFI=0.908,
RMSEA=0.040
Hol Spusglet. olol 7 39E 8o OB AT 5,617 AF) ~4.16(2A ALY How B
A% g0 doE BT A% 2T 0.6 2 of Uglen, wE uele] ek Aol Adgkel 7} 3
TNl gk AlZ| = =3k SR 3 SR 7 nRre g EEEo] At gRte] SR At o
ol AYES Ul ASE BF 499 e} @ ¥Ee] IS /e S U9eHKline 2005).
ehet R
0 e vk
D ZQ HOIO| JISEHZ U ARHEA S, 33 73 B2B J9Ae] ARRE BT

S 1A eQdEM el mt e aQldE F AT B s 2 (H)AQ BEEAE 2 ISl o=
£ Tdoke 78 Wl Ve A dudAE o < B2B J9rke] T4 ddadatel 7P AR A (+)
etalr] flste] ZlESAREA I BHEA S AT . A ZAAAIE AL e A WL g AR
ol tha (& 3)¥} 2ol Helsiilt. (r=.484, p(.0DR! Aoz 24U
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(E 3) F2 #Holo| 7|=aAizt & &EX (N=300)

B2B JAlelel xIgky

TE o5 g Az xEY 2A g Tes SEan

1-1 1
1 1-2 .501** 1
1-3 .357** .305"* 1
2 .484** .384** 442 1
B (EZTAL) 3.95(.560) 3.61(.589) 4.16(.587) 3.63(.569)
A= -411 -.086 -.585 -.291
Az .045 .005 .054 578

*p(.01, 1=B2B YUAIRC| K&y, 1-1=3%F XI&, 1-2=4Dt XY, 1-3=2 X2, 2=F¢

3. B2B AIRIS| J|=N SMojl s ¥ v
H1e| ol

4. B2B

723 B2B GgAkle] Aol 9 gl miAle =d

GFL PSR PN BAUSE 3 e 7]
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Y e SRUEZ APsel Y, AU, A1 o vAE 9IS BN de Be (F 5y 2o
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